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A New Focus Research

WORKPLACE

A premium brand

Twinings is the preferred tea brand with consumers out of home*

A globally recognised brand, with 300 years of blending expertise
Trusted to deliver quality

A comprehensive range of catering blends and formats available to
suit dll serve occasions

Ethically sourced and sustainably produced, Twinings range delivers
against ethical sourcing requirements

A leading health & wellness brand

Twinings are market leaders in Infusions, Green Tea and Cold Infusions~
Experts in blending teqa, herbs, plants and botanicals, our master
blenders craft the very best from nature

The catering range includes blends with added benefits, fortified with
added vitamins and minerals to support daily wellbeing

The Profit Opportunity

Consumers are prepared to pay a 15% price premium for Speciality
teas and infusionsa

Premium teas on menus can drive-incremental sales such as cakes
and sandwiches ;



A brand that consumers are willing to pay more for
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WE NOW HAVE 3 TWININGS TEAS WITH GREAT TASTE AWARDS
EXCLUSIVE TO OUR FOODSERVICE RANGE

Source: *Allegra Tea Out of Home Report 2021



Twinings are delivering against health and wellbeing trends
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E’rhicoliy and sustainably sourced

WE ARE A FORCE FOR GOOD,A PIONEER, EXPLORER, A BRAND BUILT ON RELYING ON NATURE

R — e e T e S e == | = — e e £ X g P s _—

We are experts in tea, herbs & botanicals. We are pioneers, pushing the possibilities
Our master blenders & experts craft the best from nature | of what tea can be & do for people (
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Support at every step
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WE SUPPORT FULLY WITH MERCHANDISE | [4NaTEA MENU | MENU & BRAND STANDARD

(| Biodegradable, Large Leat Pyramids  (
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We have merchandise = We can work with your
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TEA MASTERCLASSES e FULL ACTIVATION

We know how important
staff training can be. We |
offer tfea and herbal |
masterclasses, either in =
person at the tasting bar in r ]
our flagship store in London | ‘
or virtually

From crop to
compostable cup we
have the materials you
need to make your
Twinings Activation a
success




Adding value ’rhrbugh hot and cold serve suggestions

Delicious served hot and cold, we can support with ‘serve suggestions and recipes to add value to premium

Dark Caramel Frappe A lced Dark Caramel with

’r \ Vanilla and Frothed Oat Milk with Frothed Oat Mik
|

\ w‘ Iced Strawberry Green
J | With Elderflower Presse




Catering Range & Formats

Loose Leaf Mesh
Envelope String & Tag Range Loose Leaf Mesh Pyramid Bag Envelope & Mesh bag Superblends

TWININGS

_ SUPERBLENDS

*
{IwiNINGS)
cranbemry
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Case Format:
4 x 20 Envelopes containing string &
tag bags

Case Format: e
English Breakfast & Earl Grey Special
6 x 50 envelopes containing T
string & tag bags Case Format:

s oot 4 x 20 Envelopes containing mesh bags

Green Tea and Infusions
12 x 20 envelopes containing
string & tag bags

Case Format: English Breakfast & Case Format: ' i -

Edrl Grey, English Breakfast Decaff 2 x 40 mesh bags
6% 100 sfring & tag bags All mesh pyramid bags are compostable and

bags are fully recyclable



Serve Area

Workplace Serve and Merchandising Recommendations

Recommended Range

Free of
charge
serve

Case Format:

English Breakfast & Earl Grey
6 x 50 envelopes containing
string & tag bags

Case Format:

Green Tea and Infusions

12 x 20 envelopes containing
string & tag bags

Case Format:
Superblends: 4 x 20 envelopes
containing string & tag bags

Merchandising

Barista
served —
Premium
serve

Loose leaf mesh
pyramid bags
Case: 2 x 40 bags

All blends served hot, plus:

English Breakfast Latte

London Fog (Earl Grey latte with
vanilla syrup)

Revive over ice

Dark Caramel Latte

Dark Caramel Frabpe ( over ice)
Honey & Rooibes latte with oat milk

Kilner Jars: 1 per flavour and
Compostable cup for takeaway




