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There are over 10 billion out of home food The main reason peop|e visit leisure

and drink occasions each year!, with peopl . . . -
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The average Leisure venues attract wide age ranges,
Re Sl Pends and 9 in 10 families visit attractions®.
& Younger people snack more frequently*
E 9 so it’s important to cater to their needs.
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The Top 10 savoury snacks singles products in for choosing brand trust appeal
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Cinemas and Theatres deliver 87% of category a product
sales’
*Number denotes priority
CRISPS SNACKS BETTER FOR YOU
Most popular savoury snack. Broaden customer/ Healthier alternative for
Great with a sandwich or on their own family appeal customers wanting balance
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If they’re out of sight, they’re out of mind, so make sure your
snacks are visible to your customers with these easy to execute
display options.

TRY SOME of THESE To DRIVE MoRE SALES 5200 & PRINK SERVICE COUNTERS

~___— like drinks.
TICKET PURCHASE/

COLLECTION POINT BAR DISPLAY

initiate the snacking need.

TABLE POINT OF SALE

Utilise beer mats & table cards to
remind customers of your offering.

UNIT

Make a focal point of
your offering visible
to the customer on
the bar.

. VALVE

Drive value by offering drink and
snack deals to your customers before
the show and during the interval.
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