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D YOU KNOW? WHY ARE SNACKS

food and drink occasions each year!, 5 45
< with lunch being the biggest occasion - Whether it is part of a main meal or light lunch, or
_for students®. Over 60% of snacks to satisfy hunger in between meals, snacks are key
- consumed by students are at lunch or in for students. Offering snacks on-campus means that

the afternoon®. Are you getting your fair students can remain on-site, allowing you to maximise 4
share of savou facks customer spend revenue.

The top reason that consumers buy crisps, nuts and
snacks is as a treat®. Savoury snacks are a convenient and
key product to meet this demand, providing an affordable

and enjoyable option for students throughout the day.

The average ’ ) ) ) .
person spends During the lunchtime occasion, snacks are critical. Of all

lunches containing a snack, 69% of these also contain
a sandwich, highlighting the sales opportunity snacks
E _ can provide and how they are a perfect pairing with
9 p sandwiches®.
on out of home y
food & drink ' Since younger people snack more frequently4, the
every year? education sector overtrades in food sales between

meals. Savoury snacks provide a convenient solution for
students looking for food on the go.
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*Number denotes priority

CRISPS / RIDGED / PREMIUM SNACKS BETTER FOR YOU =
Most popular savoury snack: great with a sandwich, Broaden customer appeal Healthier alternative for 3
hungerfill or something a bit special for later in the day customers wanting balance
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If they’re out of sight, they’re out of mind, so make sure your snacks
are visible to your customers with these easy to execute
display options.

TRY SoME of THESE To DRIVE MORE SALES

VENDING MACHINE MENU meEar:gnEogitAicﬁgreminder

Make it convenient to purchase S=IN of your snacks offering FOOD & DRINK CHILLER

when the canteen & coffee shops C : Display with complementary
are closed. = product offerings like sandwiches.

CANTEEN/RESTAURANT COUNTER TOP
DISPLAY UNIT DISPLAY UNIT

Make a focal point of your offering Make a focal point of your offering
visible to the customer. visible to the customer at the tillpoint.

Soft drink and
snack deals to
appeal to younger
consumers
between meals.

Meal deals drive 10% of food-to-go spend?®, and
are a great way to drive value.
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