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| We believe little

. luxuries have the

_‘ power to elevate | A t - inary

| - the everyday. 7Y moments.
We obsess over A spoonfUI
exceptional and of luxury creates
real ingredients. escape from

everyday noise.




Haagen-Dazs

Each scoop starts life as only four ingredients — fresh cream, milk, sugar and eggs.
To that, we only add amazing.
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VANILLA STRAWBERRIES#"'*

é & CREAM

0 0
BELGIAN COOKIES
CHOCOLATE & CREAM

No artificial flavours | No artificial colours
No palm oil | No stabilisers 75ml Mini Cups



We exist to create extraordinary moments

and believe the little luxuries have the power to elevate the everyday.

...who spends more than any

_ _ ...with best in class strategic
other ice cream brand in ATL

premium partnerships

We’re a brand that doesn’t @ ...that’s obsessed with quality

hold back... & real ingredients ST
advertising
Consumers say we’re superior in quality Heavyweight TV campaign and
> and taste when compared to other exclusive influencer partnerships
“y Don’t hold back. luxury ice creams.* ‘
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A spoonful That’s because' each scoop starts with
of luxury creates real cream, milk, sugar and eggs and N _
escape from has lower air content than other {5 thewhitmore ©
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luxury ice creams.
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