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Over the next five years, the grab & go market is forecast to grow at twice
the rate of other food channels and reach a value of
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1 % of consumers

buy breakfast on the move
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of consumers are bored with
current grab & go offerings.

=4 _— So, what's the answe,\r.?

As the UK's
sweet spread?,

the nation loves "
nutella® '
of people would “®

like to see more
grab and go
options finished
with the unique
hazelnut spread.

In fact,8 4% are

willing to pay up to £1.00
more to enjoy the great
taste of nutella® on-the-go.

of consumers be more

likely to buy nutella®

finished items, they'll
also pay more for the

super brand's quality \
reassurance too!
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Email foodserviceenquiries.uk@ferrero.com or visit
www.ferrerofoodservice.com/en/uk/

T MCA Food to Go market 2019 2 Consumer Stats: Toluna 300 consumers, October 2019 * Nielsen Scantrack, Total Spreads, Total Coverage, MAT to 03.08.19 based on Unit Sales



