
THE CHOICE OF 
THE THIRSTY 
GENERATION
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PEPSI IS WELL PLACED TO GROW THE COLA CATEGORY



CONFIDENTIAL & PROPRIETARY FOR INTERNAL USE ONLYPEPSI INTERNATIONAL BEVERAGE GROUP | 3

WITH GREAT TASTING LIQUIDS & THE TOP 3 FLAVOURS IN 
THE NO SUGAR COLA CATEGORY WORTH OVER £188M RSV

HIGHEST 
REPEAT 
RATES IN 
CATEGORY 

RSV
£139m

MAT

RSV
£422m

MAT

RSV
£23m

MAT

RSV
£19m

MAT

*Sources: NielsenIQ RMS, Total Coverage, MAT Value Sales to 28.01.23 | Pepsi Max flavours, Britvic Defined, MAT to WE 28.01.23 Kantar – Purchase – Colas – TSD – 52 w/e 30 Oct 2022

+38%

65% 
SHARE OF FLAVOURED 

COLA +5% L12 val

NEW MANGO 
REPLACING 
RASPBERRY 

PROVEN 
FLAVOUR 

TERRITORY 



THIRSTY 
FOR MORE

UNEXPECTED
FOOTBALL
ENTERTAINMENT



TAKING TASTE & REFRESHMENT
TO A NEW LEVEL OF CRAVE
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WE’LL BE INCORPORATING OUR HUGELY SUCCESSFUL TASTE 
CHALLENGE & ‘YOU PROBS PREFER PEPSI MAX’ MESSAGING 
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WE HAVE BIGGER & BOLDER PLANS FOR 2024

Oct - Dec Jan - Mar April - June July - Sept

EA SPORTS
& CHRISTMAS PEPSI RESTAGE UCL SUMMER OF TASTE

Q1 Q2 Q3 Q4

+ TACTICAL WITH FOOD OPPORTUNITIES THROUGHOUT THE YEAR
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